U.S. GREEN BUILDING COUNCIL MAINE CHAPTER
CHAPTER MEMBERSHIP APPLICATION

You may join online at www.maineusgbc.org or by completing this form.

Please note that Maine Chapter membership applies to individuals, while USGBC National membership applies to
companies/organizations. You are welcome and encouraged to join the Maine Chapter even if your company is not a USGBC
National member. If you are interested in USGBC National membership for your company, please visit www.usgbc.org.

Please complete this form and remit with payment to: Maine USGBC, PO Box 2001, Portland, ME 04104
Please make checks payable to Maine USGBC. Please contact us with questions regarding the Chapter or Chapter membership:
207.329.0700, executivedirector@maineusgbc.org. Thank you for joining the USGBC Maine Chapter!

I am a Onew Oreturning USGBC Maine Chapter Member!

Member Name:
Title:

Company/Organization:

Company Website:
Street Address:
City/State/Zip:
Phone/Fax:

Email:

Membership Category (please select):

Chapter Member O $50 (for individuals employed by USGBC National member companies)

O $75 (for individuals not employed by USGBC National member companies)
Student Member O $10 (must be enrolled in an accredited degree program)
Amount Enclosed:

Please join online if you wish to pay by credit card.

USGBC Maine Chapter Antitrust Compliance Statement
The USGBC engages in a number of educational activities for their members and the public. USGBC may collect or distribute to industry participants, customers and
the public information about green building products or services. However, since organizations like the USGBC involve interaction and communications between
competitors, they are also subject to scrutiny under the antitrust laws. It is the policy of the USGBC to comply fully with the antitrust laws. To avoid incidences of
non-compliance, the members of the USGBC Maine Chapter should not engage in any discussions or agreements concerning the following topics either in formal
meetings or informal social gatherings:

1.  Prices, price changes, price quotations, bids, pricing policies, pricing philosophies, price levels, price differentials, mark-ups, discounts, or allowances
Any elements of price, including credit, warranties, or other terms and conditions of sale
Output, production, profits or costs
The customers to whom a company sells
The territories in which a company sells
The amount that a company pays for goods or services
The selection, rejection, or termination of customers or suppliers
Business plans or strategies
Restrictions on the development or use of technology

10. Exchange of any competitive information
Please note that the intent of this statement is to remind members of the importance of continued compliance with the antitrust laws.

WO NOUN R WN



